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LIFE. LIFTS. LUXURY.

AN EXCLUSIVE EYE ON THE HIGH LIFE AT ALTITUDE

SNOW targets the afluent ski enthusiast as well as the seasonal and year-round traveler. With a keen eye for insider information,
engaging photography and literary editorial content, the SNOW staff travels the globe in search of remote must-ski destinations, the
latest in winter fashion and the tastiest apres cocktails on the slopes.

The SNOW audience is affluent, highly educated, well traveled, and interested in the entire experience of skiing, from going to the
best ski resorts in the world, staying at the finest properties, talking all day private ski lessons, dining on mountain and off at the
best restaurants, shopping for high end ski wear brands, gear, luxury goods, and art.

SNOW's Audience is 60% Female with HHI's of €200K + and traveling 2+ times per winter to ski.

As a luxury, travel and fashion brand. The SNOW Magazine female reader subscribes to Vogue, Porter, Town and Country, and Vanity
Fair. Females make 80% of ski travel plans and thus influence buying for the entire family from destination, to hotel, to shopping

and dining.

SNOW IS “VANITY FAIR ON ICE” ...
THE ONLY ENDEMIC” SKI/SNOW
MAGAZINE THAT HAS A FOCUS ON
APPAREL AND SKI WEAR.

THE MAGAZINE

:€2 000 000 OUR READERS:
’ ’
MEDIAN NET WORTH Y TRAVEL A MINIMUM OF 2
.I TIMES PER YEAR TO SKI AT
X A DESTINATION SKI RESORT
FREQUENCY
Y ARE THE TOP 8% OF

2007 INTERNATIONAL TRAVEL
YEAR ESTABLISHED SPENDERS IN HOTEL &

SKI RETAIL
5'000 Y ARE SAVVY IN THE WORD OF
CIRCULATION APPAREL AND INTERESTED IN

KNOWING ABOUT THE BEST
€2501000 BRANDS IN THE BUSINESS
MEDIAN HHI

From cutting-edge ski fashion and the latest high-performance equipment, to lavish winter retreats, must-ski destinations around
the globe and tasteful apres-ski suggestions, SNOW shines an exclusive spotlight on the amazing brands, resorts and people that
make the ski world so unique.



TARGETED DISTRIBUTION SNOW

I ANNUAL SNOW ALPS ISSUE

SNOW has a targeted & unique distribution strategy that reaches afluent
readers where they're enjoying, or planning their next alpine adventure.

10TH ANNIVERSARY ISSUE: A DECADE OF CELEBRATING ALPINE LIFE SNOW targets afNuent Wiﬂter tl’ave|el’s &

snowsports enthusiasts through a blend of:

5 Star Hotels

Ski Retail Boutiques

Luxury Travel Company Clients
Tourism Offices

Newsstands

First Class Airport Distribution

DESCENDANTS

SLIM’'S
SNOW SCENES

ICELANDIC
ADVENTUR

KINGS
& CORN

HELI-SKT
ALASKA

SCORCHING APRES-STYLE

B EUROPEAN DISTRIBUTION

SNOW is distributed in the most recognized luxury winter
retreats in Europe including but not limited to:

EUROPE
Lech/Zurs . Zermatt . Chamonix
Kitzbuhel . Courchevel . Cortina
Verbier . Megeve . Davos
St. Moritz . Meribel + Courmayeur

Crans-Montana

i’§¥ INTERNATIONAL DEMOGRAPHICS
) 60%/40% 93% €632,000

Female/Male Married Median Home Value

46 92% €600

Median Age College Graduates Average Hotel Cost (nightly)




DISTRIBUTION PARTNERS

B 5 STAR HOTELS & RESORTS

HOTEL TANNENHOF
St. Anton

TSCHUGGEN GRAND HOTEL
Arosa

HOTEL LE SAINT ROCH
Courchevel

LE GRAND BELLEVUE
Gstaad

SUVRETTA HOUSE
St. Moritz

Kulm Hotel
St. Moritz

GRAND HOTEL KRONENHOF
St. Moritz

CARLTON HOTEL
St. Moritz

HOTEL ALMHOF SCHNEIDER
Lech

HOTEL BARRIERE LES NEIGES
Courchevel

B AIRPORTS

LONDON LHR

PARIS - CDG
AMSTERDAM - AMS
FRANKFURT - FRA
MUNICH - MUC
ROME - ROM
TURINO - TRN
ZURICH - ZRH
MOSCOW - SVO/DME
MILAN - MIL
MANCHESTER - MAN
VIENNA - VIE
BRUSSELS - BRU
GENEVE - GVA
STOCKHOLM - ARN
BARCELONA - BCN
MADRID - MAD
COPENHAGEN - CPH
OSLO - OSL

GSTAAD PALACE HOTEL
Gstaad

HOTEL MANALI
Courchevel

HOTEL MONT BLANC
Chamonix

GASTHOF POST
Lech

HOTEL KITZHOF
Kitzbuhel

HOTEL HOSPIZ
St. Christoph

ROSAPETRA SPA RESORT
Cortina

GUARDA GOLF
Crans Montana

HOTEL KEMPINSKI
St. Moritz

LES FERMES DE MARIE
Megeve

B CITY NEWSSTANDS

MILAN
TURINO
ZURICH
GENEVA
VIENNA
PARIS
LONDON
MUNICH
FRANKFURT
MOSCOW

TRADE SHOWS

ISPO Munich

LIFE | LIFTS | LUXURY

GRANDES ALPES
Private Hotel & Spa
Courchevel

CHAMONIX-MONT-BLANC
Tourist Office
Chamonix

K2 PALACE
Courchevel

MGM'S
LE CRISTAL DE JADE
Chamonix

K2 ALTITUDE
Courchevel

HOTEL AURELIO
Lech

NIRA MONTANA
Courmayer

ALTAPURA
Val Thorens

M RETAIL BOUTIQUES

BOGNER FLAGSHIP RETAIL STORES
Across Europe

SANTISTEBAN SPORTS
Sierra Nevada

STROLZ - RETAIL PARTNER
Lech



SPONSORED CUSTOM EDITORIAL SNOW

Editorial Content based exposure. Let our audience get to know you!

WHY CHOOSE SNOW?

We are a Magazine. We tell stories...
We publish well written, editorial content.

RESORTS FASHION EAR/TECH  HELSKING  SOENE

CONTENT

We create relevant, stunning, and sharable content that captures the

unigue essence of your destination. Conversion is high when relevant

1. The Streif.

No ski race is bathed in such glamour or danger. Jumps up to 80
metres, gradients of 85 percent and speeds reaching 90 mph. Each
January, the World Cup Downhill at Kitzbhuel is watched by 500

content is curated for an already engaged audience. Focused on
lifestyle, we tell your story in a way only SNOW can do via the towns,

the people, the fashion, the dining, the shops, the celebrities, the e At
universe. It's Hollywood, Formula 1, and the circus all in one - and
hotels and chalets. s Holly ;

apart from on race weekend, we mortals can all ski the normally gentle

run too.

HYPER-TARGETED AUDIENCE
SNOW's audience is affluent (200K + HHI) and engaged (8 - 12 page

views per visit). SNOW averages 800K monthly impressions and can

2. The shopping.

Chic and sportif. nothing says style like trendy Tirol. From Sportalm’s
couture designed to travel from powdery piste to cobbled street, to
Frauenschuh which began as a tiny tannery in Kitzbuhel to grow into
an international women's fashion brand, the boutiques of Kitz are their
own kind of alpine attraction. Don’t miss the lovely Trachten Couture

be found on the front page of Google by searching numerous top

Eder for traditional chic and exquisite accessories.
ski destinations, including Innsbruck Top 5, Switzerland, Matterhorn,
Sunshine Village, Portillo, Chile, Megeve, France, Banff Lake Louise,

Whistler, etc.

\

New 2017 Winter Fashion — Alp n Rock SNOW FASHION

We introduce your products to our audience with a “native” feel so that
users have a similar viewing experience as to any other article or post
on the website.

B Article: Outfit / Product Combo Fashion Posts
Our talented fashion team will introduce your product in a
custom post based on pairings with other ski fashion designers
that make up a stylish outfit. Traffic is funneled to your product

review landing page.

B Product Review / “Featured Fashion” Posts

i o A G A w5 ST A B WA TR S SRS
skinning up the frontside of Aspen Mountain with a group of friends or an apres ski walk through the silent woods of Banff with your trusty dog . . .
5 TP s AN e ANy D OE A A RO o I Cur ek AT I S G50 AT AN TEdynd Article features your prod ucts or collection as our selection for

toshare the news.

a particular category. We describe your brand and highlight your

Milana Chunky products. Written by our editorial staff.

Knit Turtle Neck

Features our “quick shop” action.
Sweater

We're always excited by new designs that
are as sexy as they are fabulous. This LGS
(Little Grey Sweater)is a must have picce
for this winter. Cozy collar, slouchy sleeves,

B Top 5/ Top 10 Lists
Our talented fashion team will introduce your product in a

the cuddling yet forgiving Milana remains a
muse of alpine fashion while devoutly

remaining true to function. What a gal!

custom post based on lists with other ski fashion designers

LEARN MORE

that make up a “Top 5" of a particular category. Features our

“quick shop” action.




E-Mail Marketing

Electronic marketing is directly marketing a commercial
message to a group of people using email. In its broadest sense,
every email sent to a potential or current customer could be
considered email marketing.

It usually involves using email to send ads, request business, or
solicit sales or donations, and is meant to build loyalty, trust, or

brand awareness.

Pad

100,000 3.01% 12%

Current List Size CTRs Last Season Open Rate

Custom E Blast £€5000

100% Share of Voice, can include
video, image galleries,native content,

Sponsored E Blast €3500
Sole Ad Unit on Editorial E Newsletter

Spyder’s Julia Mancuso — No Rules
Lifestyle

SNOW caught up with Olympic Gold Medalist and Spyder athlete

Julia Mancuso to get insights into her “No Rules” lifestyle. Julia is

known for pushing boundaries in sport and in life. Her “No Rules”

lifestyle is what takes her to the top. We wanted to get her take on
a number of Rule Bound subjects.

Learn More @
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Are you RED e for February?

a
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Take a look at 5 great ways to be the lady in red.

Learn More @

Presidents Day Sale

Feb 16th - Feb 28th

10% OFF ALL CASHMERE

]
QASMYR

Shop Now

Interview with Austrian Olympic Skiing
Legend Franz Klammer




2026 - 27 PRINT RATE CARD

2026/27 NET RATES

FOUR-COLOR

2-Page Spread €23,000
Full-Page €12,000

1/3 Page €6,000

PREMIUM POSITIONS 1x

Inside Front Cover / Page 1 €27,500

Back Cover €15,000

Additional 10% Premium Positions

- Inside Back Cover
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- Table of Contents m——

*SNOW is viewable online in digital full magazine format.
*All website addresses are live links.

SPACE CLOSE DATES

Issue Space Close Materials Due In Market

WINTER Oct. 16, 2026 Oct. 17, 2026 Nov. 3, 2026

NORTHAMERICA CONTACT

Barbara Sanders | Publisher
T. 970.948.1840
barb@thesnowmag.com



PRINT ADVERTISING SPECIFICATIONS

Book Specifications

Trim Size: 8.875" x 10.875"
Bleed Size: 9.125" x 11.125"
Binding: Perfect Bound

No live matter within- 1/4” of final trim size. On spreads allow
1/8” safety on each side of the gutter. All marks should be
offset at least 1/8" from trim. All ads supplied must be CMYK.
For ads requiring a spot color, please contact your production
manager for specifications.

Supplied materials that do not comply with the
following specifications will be corrected and the
advertiser billed for the required production.

AD SIZES: All ads must be created to exact size specifications
listed on the rate card or will incur charges for resizing. On bleed
ads use trim size as your document size. No live matter within
1/4" of gutter or trim on full page or spread ads.

MEDIA TRANSFER: CD-ROM, DVD, ELECTRONIC
TRANSMISSIONS Ad files can be delivered via our Ad

Portal at adportal.bonniercorp.com. For ads supplied

electronically, advertiser must supply an additional content
proofing file. If one is not supplied, a confirmation PDF proof

will be sent to advertiser for approval and an Epson proof will

be made for full page ads and spreads, and additional charges may
apply. We do not accept ads via e-mail. Electronic files are stored
for one year only, unless otherwise requested in writing.

INSERTS : Consult your advertising representative.
Production, design and prepress services are available; rates
upon request.

Materials Requirements for In-House

Design Services:

Photos: Color scans must be 300 dpi in CMYK. B/W
scans must be 300 dpi grayscale.

Logos: Vector .eps or .ai files are preferred. Type should be
converted to outlines unless the fonts are provided.
Jpgs must be 300 dpi.

If you are supplying native files for us to work with, they must
be accompanied by the fonts used in those files. Black type
on light background should be defined as 100% black ONLY.
Files should conform to SWOP guidelines, and total ink
density should not exceed 300%.

SHIPPING INFORMATION

FINAL ad material (print ready), Ad Builds, Advertorials and Fixed-Format

Ads: Photos, copy, logo for ad design services ship or email to: 634 West
Main Street Suite 8 Aspen, CO 81611 U.S.A.

REQUIRED FORMAT : PDF/X-Ta format is the required

file format for submission. When preparing PDF/X-1a files,
careful attention must be paid to ensure they are properly
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/standards.html for guidelines and
instructions. Files should conform to SWOP guidelines, and
total ink density should not exceed 300%. View specifications
online at www.swop.org.

PROOFS: For full page and spread ads, advertisers MUST
submit a contract-level digital proof at full size that conforms
to SWOP standards (including a color bar) for all digital files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof,
IRIS, Kodak Approval, Digital Match Print, Progressive

Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required
regardless of file delivery mode. If contract proof is not
supplied, we will generate an Epson proof, and additional
charges may apply. The publisher and printer will not accept
responsibility when contract proofs are not submitted.

BLEED UNIT WIDTH LENGTH
Full Page 9.125" 11.125"
Bleed Spread 18" 11.125"
2/3 Page Vertical 5.75" 11.125"
1/2 Page Horizontal 9.125" 5.375"
1/3 Page Vertical 3.125" 11.125"
NON-BLEED UNIT WIDTH LENGTH
Full Page 75" 9.375"
Bleed Spread 16.5" 9.375"
2/3 Page Vertical 5" 9.375"
1/2 Page Horizontal 7.5" 4.5"

1/3 Page Vertical 2.375" 9.375"

*No live matter within 1/4" of final trim size. On spreads allow 1/8" safety on
each side of the gutter. All marks should be offset at least .125" from trim. All
ads supplied must be CMYK. For ads requiring a spot color, please contact

1/2 1/3
PAGE PAGE
VERT. VERT.






